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The World Islamic Economic Forum (WIEF),
dedicated to build bridges through business,
is an annual Forum that promotes stronger
cross border partnerships for the economic
well-being of the global community.

Established in 2005 in Kuala Lumpur, the
Forum brings together government leaders,
captains of industries, academic scholars,
regional experts, professionals and
corporate managers to discuss opportunities
for business partnerships between the
Muslim and non-Muslim communities across
the globe.

The WIEF is focused on building a
consensus on practical and innovative
approaches to address socio-economic
imperatives impacting the Muslim and
non-Muslim communities.

Objectives

To promote dialogue and foster cooperation
among the Muslim and non-Muslim businessmen
in the belief that collaboration is the salient
feature of the 21st century international relations.
Business partnerships can become genuine
bridges towards peace and prosperity between
the Muslim and non-Muslim World.

To strengthen networking and foster
strategic alliances through the exchange of ideas,
information and knowledge.

To enhance the economic well-being of the
people of Muslim nations and Muslim
communities worldwide through increasing
trade and business opportunities amongst
them, as well as the world at large.
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OVER 50 FORUM SESSIONS

WIEF provides you with the platform to explore your business opportunities and engage in discussions
on the changing dynamics of global business today.
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12 YEARS OF WIEF

The WIEF has finally arrived. 2015 as London seeks to extend
London hosted the Sth World its role as a western hub for
Islamic Economic Forum, the first Islamic finance.
that was held in a non-Muslim
country. The Forum recorded its The UK Trade and Investment
201 3 highest number of leaders organised the British Business
participation — 19 global lsaders. Pavilion, a programme held on the
th sidelines of the 9th WIEF, which
2nd WIEF 9 Wl EF At the 9th WIEF, Prime Minister brought together British
LO N DO N David Cameron announced that companies and international
PAK|STAN 198 COUNTRIES the United Kindom aims to be the decision makers from a range of
first sovereign country outside the high growth markets to discuss
%(;: FC’.)L\URNI'\TQFEASNTS 4th WIEF 2,700 PARTICIPANTS  pusfim World to issue an Islamic the economic challenges of the
. bond valued at £200 million in 21st century.
KUWAIT
29 COUNTRIES
The WIEF Foundation, the 900 PARTICIPANTS
proprietary owner of the WIEF
was established in 2006 to First Forum to be held CWRY
institutionalise the World Islamic in the Middle East. i
Econoric Forum. 2008 was an important milestone
The WIEF Young Leaders in the history of the WIEF. The
Network was mooted in 2006. WIEF Permanent Secretariat was
It was created for young established in Kuala Lumpur with 3 . =
entrepreneurs, professionals and its own corporate administrative 5 i ; = i = ; A . %, X
change makers to connect with structure, which includes the ¥ // | o y V I ¥ N
each other through the annual Board of Trustees led by the 4 - pv) £ 4 g T ] Red B Y » M 3
Forum and various designated Chairman of the WIEF Foundation o Gth WI EF ! | f ‘ ‘ ] ‘ / I ¥ ‘i f & '* h * . ' i\
1st WIEF programmes. and supported by the = KUALA 0 ! 4 l l / ) p i . \ IR
KUALA International Advisory Panel. . I_U M PU R 7" WIEF
LUMPUR rd ih 8 67 COUNTRIES ASTANA 8" WIEF th SMEs were the main emphesi
M~ 3 WIEF 5" WIEF 2,567 PARTICIPANTS 50 COUNTRIES JOHOR O 11" WIEF ot ;demrg:lgfet:;répmﬁ?;
+44 COUNTRIES . KUALA . JAKARTA S 2,508 PARTICIPANTS BAHRU = KUALA ‘
600 PARTICIPANTS LUMPUR Since its inception in 2005, the 6th o |_U M PUR The 11th WIEF SME Busin
36 COUNTRIES WIEF was the largest Forum ever WIEF made its first appearance in 50 GOUNTRIES 0. SLET=S
Ao Deckeratirivvie 34 COUNTRIES 1,728 PARTICIPANTS held by the WIEF Foundation. tne CIS region in 2011. The WIEF 2,100 PARTICIPANTS 102 COUNTRIES Eiwgﬁlﬁa?nﬂsﬁigﬁﬂﬁﬁlm
adopted that summarised the 1000 PARTICIPANTS i Bearing me theme Gear!ng for haslbeen an eﬁectn(e bridge for ‘ 4,133 PARTICIPANTS SME mmﬁunity n Sotheast
Forum's aims at strengthenin The WIEF Foundati Economic Resurgence”, it was a business wherever it has been The 8th WIEF was held in the 4 :
busi d ¢ ¢ e WIEF Foundation timely Forum that addressed the held over the past 6 years in Iskandar Development Region Asiato uncover growth
gkl el . established a PnguWnEF prevaiing mood of the global Southeast Asia, East Asia and the of the State of Johor, Malaysia; p‘“’;ﬂe"tfs- It aimed to provids a
TP O o i The B programme under the business community for change Middle East and it was most timely the fastest growing economic platform for business owners to
3 counines. e roLm Businesswomen Network and and progress after the financial that the bridge was extended to region in Malaysia and one of foster cross-border )
was then renamed “World Islamic the WIEF Young Leaders crisis Central Asia the most significant business collaborations and increase their
Economic Forum?” to reflect the Network in Kuala Lumpur. This ) districts in Southeast Asia competitiveness in the
universality of its objectives. was in line with the objective of The WIEF Young Leaders Network The 7th WIEF highlighted the vast ‘ * 10t WIEF international marketplace
the Foundation to focus on introduced the 1st Marketplace of investment opportunities available The Business Networking . = DUBAI thraugh a series of panel
youth and women, two groups Creative Arts, a programme aimed in Kazakhstan as it was seeking to Breakfast (BNB) was introduced for discussions and networking
still largely left behind in society. at empowering young talents in the develop key areas of its economy the first time, which covered 102 COUNTRIES activities.
The WIEF Businesswomen creative arts sector and creating a with a particular focus on industries such as siamic finance, 3,150 PARTICIPANTS B _
Network was mooted at the strong linkage between the arts contributing to the crucial global healthcare, infrastructure, halal, ) 14 countries participated in the
inaugural WIEF in 2005, with the and business world need for energy and good technology and many more. The 10th WIEF introduced SME Business Pavilion including
first Businesswomen Forum security. two new additions to the couniries: amiNeESE;
convening at the 3rd WIEF in WIEF's first “Face-to-Face” session Forum - IdeaPad and African, Central As‘an' EurOpe_an
2007. It was created to serve as allowed participants the Business Exchange o PRI AT ED Ry
; f I : UK leading a contingent of 11
a networking platform for opportunity to tap great ideas from comparies
women across the globe to leading opinion leaders. |deaPad was created and :
connect with each other through . ioF ) it incorporated as part of the
business and leadership cgﬁserzat%%eﬁtglmllma S WIEF's unwavering effort to
programmes. ; . global th
The 5th WIEF saw the inclusion of a parsonalty covering chalengss help talented entrepreneurs 12" WIEF
new session into the existing faced, success stories and and innovators thrive. JAKARTA
pregramme agenda — the Global personal anecdotes.
CEQ Panel, which provided a Business Exchange was
dynamic platform for top corperate m [] C H introduced to allow more 6
Racas L meaningful interaction to take Global
Leaders

The original 3-day programme was place between business

. The Marketplace .
extended by the_ host, Indonesia, to hostad 29 artists owners and investors.
feature regional investment and from 8 countries
trade opportunities through a from various gerres
day-long dedicated ‘Investments In g?“ '“T;t‘m'ﬂﬂ

= . igraffiti,
Focus' sessions. callgrapty,
photography,
4 major agreements valued over filrmaling, comedy,
music and

US$3 bilion were signed
between Indonesia and major
corporations globally at the
Opening Ceremony.

performing arts.




Social Media Links

Facebook: World Islamic Economic Forum Foundation
Twitter: @ WIEF_Foundation

Instagram: WIEF_Foundation

Flickr: WIEF_Foundation

YouTube: WIEF Foundation TV

World Islamic Economic Forum (WIEF) Foundation
Permanent Secretariat

A-9-1, Level 9, Hampshire Place Office

157 Hampshire, No.1 Jalan Mayang Sari

50450 Kuala Lumpur, Malaysia

T: +603 2163 5500

F: +603 2163 5504
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